Young talent is leaving the region
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grow economically.

The Young Creatives Summit will
bring together diverse young talent,
business leaders, non-profits, uni-
versities and elected officials, to
address the flight of young talent
from the region.

The Young Creatives Summit will
air the concerns of young people,
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sion-making process, and help build

a shared vision of how the region

can be improved.

Upcoming Events

Next Summit Planning Meeting
September 24" at 6:30 p.m.
128 E. Apple St.

Park in the garage across the street (charge will be redeemed)

Next Sub -Initiatives Meeting

October 8" at 6:00 p.m.

The Dayton Creative Incubator

20 N. Jefferson St., Downtown Dayton

Survey Focus Group Forum

October 14" at 6:00 p.m.

Caryl D. Philips Creativity Center

116 N. Jefferson Street, Downtown Dayton

updayton: After Work Social

4th Friday of every month

Next: October 24th at 5:30 PM
Therapy Café

452 E. 3rd Street, Downtown Dayton
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updayton serves the needs of
the community though engag-
ing talented young profession-
als in Dayton. Partnering with
community leaders and with
support from many social and
professional organizations, up-
dayton seeks out young crea-
tives to introduce them to local
professional opportunities.
Dayton businesses, both large
and small, are searching for
young, creative, and enthusias-
tic workers; these are the very
jobs that college graduates
travel nationally to find, and
they exist right here. Keeping
these grads here makes good
economic sense - helping pro-
pel Dayton into the future. Stu-
dents, young adults, profes-
sional organizations, busi-
nesses, and the greater Dayton
community all win.

An initiative of the
Creative Class Taskforce
striving to spur economic

growth within the region by
attracting and retaining young
creative talent. We are
committed to build a better

Dayton by connecting young

people to the city and engaging

them in regional decision
making.
Through this, we will restore
community to our
communities and rebuild hope

and pride in our region.
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A new neighbor in Dayton, thanks to the Creative
Region Initiative that gave rise to DaytonCRE-
ATE, already updayton has been active in the
Dayton region 2 meeting new friends, engaging
young adults, and enjoying the many advantages
of living, working, and playing in the Miami Val-
ley. Some of our varied activities have included
partnering with the City of Dayton for the Sum-
mer in the City program, meeting at the historic
Victoria Theater to enjoy the Cool Film Series,
and talking with regional college students about
their hopes for Dayton and what they need from
the community. All of this in preparation for the
Young Creatives Summit? planned for April
20009.

Summer in the City
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Summer in the City program by providing young
professionals to mentor college-aged interns in
the region. The Summer in the City program
engages college students who are working as
interns at Miami Valley businesses. Throughout
the course of 11 weeks, the interns are intro-
duced to the people and places that make Day-

ton a great place to live. updayton members met

updayton in the Community

with their interns for social events and lunches
and shared stories about why they are in Dayton.
Mentors and interns developed a great relation-
ship; when interns make their decisions about
where to go after graduation, they will have a
great city experience and a good friend to talk to
about it.
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updayton members got the chance to get to-
gether for a full night of entertainment in August.
Meeting at the Victoria theatre for the Beatles
movie $ +DUG 'D\T\and theéhading over
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evening provided an opportunity for our hard-
working volunteers to have some fun and relax
with other young adults active in Dayton.
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What a great idea! A one-stop shop for the
needs of college students. The Downtown Day-
ton Partnership launched their Web page with a
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Square. updayton invited college students to tell
us what they expect from the region; answers
included recreation, technology, education, and

entertainment.
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